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SEO tips for small
businesses

Search engine optimization (SEO) has
become the new buzzword in web design.
What does it mean? Why does it matter?
As a small business owner, you may be
wondering how important SEO is to your
business. Here are some tips to help you
optimize your website or hire a firm to
optimize it for you.

Why it matters. When someone does a
keyword search on the internet, the
results are ranked with the most relevant
being highest on the list. Who decides
whatOs most relevant? Search engines use
small programs called OspidersO to
determine which websites are most
relevant for that particular search.
Optimizing your website for search
engines makes it easier for customers to
find you on the web.

Finding your keywords. If you were
looking for you, what terms would you
search? Are there other words that
someone else might use? DonOt forget
things like location as well as type of
business. If customers might also use the
plural form of a word, use both singular
and plural. Once you have your list, use
the Google? Keyword Tool to find
suggestions on other terms to use.

Using your keywords. How and where
you use keywords is important. Make
sure to use the words early and often in
your content. Think about it: if a website
just mentions something once, then thatOs
probably not the focus of the website. Use
all your keywords, just not all on the

same page. If you want to try your hand
at SEO copywriting, youOll want to do
some research first. And if you hire a
copywriter instead, make sure they are
experienced at writing for the web and
specifically at SEO copywriting.

More about keywords. Getting keywords
into the structure of your website is
critical. Spiders will read your title,
description, and headlines and assume
the words youOve used there must be
central to what your website is all about.
You also want to get keywords into your
links because spiders assume that if itOs
linked then it must be important.

Links. When it comes to SEO, links are
critical. The more links you have coming
into your website, the more relevant your
website seems to spiders. Submit your
website to directories, write articles and
distribute them for free if users link to
your website, and try to get reciprocal
links with other complementary websites.

All that code. Your website may be
beautiful, but spiders canOt see. They can
only read the underlying code. If you do
nothing else to ensure SEO, make sure
that your code is OvalidO or spiders will
pass you by. Spiders also donOt like
frames and canOt read content buried in a
Flash program. They need digestible
chunks that are easy to find.

Monitor traffic. Installing a tracker such
as Google? Analytics or StatCounter will
allow you analyze traffic and make
improvements to your website.

How much to invest in SEO is really a
question of cost-benefit. If you have a
website that hasnOt been optimized, then
chances are good that no one will find
you. But if most customers come through
word-of-mouth, then a significant and
ongoing investment is probably not
necessary. Align your SEO with your
business strategy to get the most value for
your investment.
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You can’t fool ‘em for long

Go where the spiders live

exposure and make yo
with spiders. Consider
such as dmoz.org, dir.yaho
about.com, and business.co N,
may also be industry or speciali
directories relevant to your busi
or location.

Blogs not only provide you with a way
to keep in touch with customers and
share your expertise, they are also
popular with spiders. Blogs tend to be
updated more frequently than
websites and are designed for
reciprocal links. Spiders love links and
they love relevant content that is
frequently updated.

For information on how dot can
help you plan, create, refresh, or optimize your
website, for a free consultation.

© 2008, CDUdotcom


http://www.cdudotcom.com
http://www.cdudotcom.com
mailto:sales@cdudotcom.com?subject=Information%20request
mailto:sales@cdudotcom.com?subject=Information%20request

